
 
  

 

Zooming into Membership Event Promotion Examples 
 
Not sure how to promote your upcoming Zooming into Membership Event? Check out real-world 
examples from some PTAs below for inspiration. 
 

Facebook and Instagram 
Facebook is a great way to do social media marketing for your PTA! Schedule your posts 
strategically—your Facebook Insights page should show you when your audience is most active, 
so use that to your advantage. With Facebook’s new algorithms, engagement on your Facebook 
page may be low. If you have some budget to spare, try “boosting” your posts, or consider 
creating an ad campaign. 
 
Instagram is a fun and quirky social media marketing option, which allows you to share your 
PTA’s value in a visually appealing way to the world. Keep your captions engaging; asking a 
question is a great way to start if you’re stuck. Don’t forget to use hashtags so your community 
can discover your great content!  
 
Colorado PTA 
 

 
 
 
 

https://www.facebook.com/help/794890670645072


 
  

 

European PTA 
 

 
 
Missouri PTA 

 
 

https://www.facebook.com/EuropeanPTA/photos/a.10150146713790062/10163857784585062/?type=3&theater


 
  

 

 
Oklahoma – Broken Arrow / Tulsa Councils of PTA 
 

 
  



 
  

 

Rhode Island PTA 
 

 
 

 
 
 



 
  

 

Washington State PTA – Region 7 
 

 
 
 

 



 
  

 

e-Newsletters 
Email is a great way to connect more personally with your members than you can with social 
media. Remember that research shows readers spend less than 51 seconds reading a complete 
email, and only read word-for-word 19% of the time. So, keep your emails short and to the 
point—the first two sentences of your content should give the reader all the key information 
they need to respond.  
 
Florida PTA 

 



 
  

 

Georgia PTA 

 
  
  



 
  

 

New Jersey PTA 
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